NEUTRAL SCREEN PLANNING

Planovani televiznich kampani podle skute¢cného chovani divaku

dentsu
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Co to je Neutral Screen Planning?

Typ obrazovky

nehraje roli.

Reflektuje dnesni

chovani uzivateld.
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Morpheus

A co umi? A prog¢?

Morpheus je nastroj pro optimalizaci spotovych
kampani pfi souCasném zapojeni TV a Internetu.

Zakladem je uréeni celkového zasahu TV + Online

kampané. Samostatné

Vypocet je zalozen na znalosti chovani cilové kampaneé TV,
skupiny z hlediska konzumace televize a online:
videoobsahu na Internetu.

Optimalizovana
TV+Online
kampan

TV

TV+ONLINE

¥

Navyseni zasahu: 10-25%

Prislusny vyzkum je realizovan pravidelné od
roku 2011 na vzorku 3000 respondentu.

Aktualné pouzivana vina byla realizovana na podzim ONLINE
2017.

Uspora investic: 10-35%

source: Lorem ipsum /| adexpres




Co je M1 (puvodni CCS)?

It is in-depth single source of media, marketing and
consumer targeting data.

M1 is Dentsu Aegis Media’s own system designed to help
our clients target their communication and optimize their
media investments

M1 is a unique system tailormade to answer the
guestions:

. Who are our most valuable consumers?
. How can we most efficiently target them?

. With a message that they will engage with?
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M1 Benchmark Content

Content of the general module, CCS Benchmark, in 3 categories:

G)

PORTRAIT

o

—

* Demographic

* Opinions & values

* Interests

* Passions

* Activities (day in a life)
* Shopping

* Events

* Day in a life

* A brand for me

~

* Frequency (Vacation/business trip)

* Time spend on transport
* Technology

FOOTPRINT

-
e TV \

* Print (newspapers & magazines)
* Radio

* Internet

* Social media

* Mobil

* Out of Home

* Cinema

* Day in a media life

* Motivation using media
* Media-usage

* Media multitasking

* Media imperatives

* Reach and frequency

* Engagement

* Attention

* Pleasure

* Channel impact
\ Earned media

JOURNEY

—

e Attitude towards commerci

* Notice of commercials
* Sought or given advice
* Decision frequency

* Decision maker

* Meaning of decision

* Decision journey

o)
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Proces a nastaveni

CCS BENCHMARK

3.000 interviews

FOLLOW-UP

1.500 interviews

BENCHMARK QUESTIONS
(lifestyle, interest, activities, attitudes, media behavior,
brand behavior, decision making process etc.)

CAPI/ CAWI

Single source

CLIENT SPECIFIC QUESTIONS
(segmentation key, consumption practices, brand
attitude, buying habits, etc.)

CAWI

| adexpres




M1 méri chovani uzivatelu pres:

55 koupenych kanalu

TV ads

TV sponsorship

TV product placement
Marketing material direct to you (D}
Local newspaper

Big Posters by the side of the ro
Posters on Bus Shelters
Posters on MRT/LRT trains
Adverts on large digital screens
Ads on the back or sides of bus or taxi
Poster on Main High Street

Adverts at the Airport

Posters in Supermarkets or Malls
Adverts at a pub/bar/club

Adverts at a football/sports stadium

Adverts in a game played on a console

BOUGHT

Radio competition
Radio DJ endorsement

W of Events

catch up site

s on mobile phone
Web comparison site

Online game ads

Sponsored links on search engine
Messages sent to your mobile
Paid Instant messenger

Emailer ads (e-CRM)

Streaming music online

Ads in games on social media

A promoted link or tweet on Twitter
Download ads

Online TV

Couponing

Retail promotions

Branded events

Leaflet or sample in mags/newspapers
Paid Blogs

Paid Endorsements

Sports event sponsorship

Music event sponsorship
Sponsorship of cinema screening

Sponsored recommendation from sales person

adexpres




M1 méri chovani uzivatelu pres:

12 vlastnénych kanalu

BOUGHT

Window/Showroom displays
Discount coupons/CRM

Loyalty cards(e.g. supermarkets)
Product/Pack or brochure in store
Promotional material

Free trials at supermarket etc
Company / Brand website
Merchandising

Brand experiential

Brand social media site

A
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M1 méri chovani uzivatelu pres:

13 ziskanych kanalu

e Articles in mags, newspapers (editorial PR
e Articles/Stories on mag or news website

e PR articles/Stories on mag or newspaper
website

* Online editorial on product services
e Friends/ family telling me (WOM)

* Endorsement in Blogs/forums

e Customer reviews online

*  PR-mass media

e Celebrity endorsement

* Independent salesperson recommendation
* Facebook group featuring your brand

* Mention by someone on Twitter

e People’s fun clips on Youtube

A
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A také pres ruzné komunikaéni cile

Brand Contact Brand Recall
Notice the brand/ communication Remember the brand name

Brand Appraisal Brand Action
Assiess if it is ‘right for me’ Find out more / try

Which of these (80+ch.anne/s) would  Which of these (80+channels) would Which of these (80+channels) would ~ Which of these (80+channels) would
make you Take Notice of (brand..)  make you Remember (brand...) make you think it’s the Right  make you Find Out More or
One for You even Try...

A
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A ted’ prakticky...

Kampan na klasickou TV cilovku...

dentsu

|| adexpres NEGIS
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Zadani kampane

Cilova skupina
Celkovy rozpocet
Reach

Velikost cilové skupiny

Pocet respondentu

A25-45

5 000 000,- K¢

1+

3297 293

1355

source: Morpheus, CCS
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Nalezeni nejvyssiho zasahu online

Top Server TOP dvojice servert TOP trojice serveru
Total reach 1 youtube Total reach 1 youtube Total reach
1 youtube 76,4% 76,8% 2 facebook 76,9%
2 facebook
3 aktualné.cz
Inkrementaini Inkrementaini Inkrementaini
facebook 4% 5 novinky.cz 5% 2 S novinky.cz 5%
novinky.cz 4% § aktualng.cz 5% ‘g -§ stream.cz 5%
aktuding.cz 4% S DNES.cz 5% 2 }_é super.cz 5%
iIDNES.cz 3% super.cz 5% CSFD 5%
stream.cz 3% stream.cz 5% iDNES.cz 5%
CSFD 3% CSFD 4% sport.cz 5%
cT 2% CcT 4% mobilmania 5%
denik.cz 2% tiscali.cz 4% denik.cz 5%
super.cz 2% blesk.cz 4% tiscali.cz 4%
iSport 2% denik.cz 4% auto.cz 4%
sport.cz 2% proZeny.cz 4% IHNED.cz 4%
IHNED.cz 2% sport.cz 4% prima, prima play 4%
prima, prima play 2% €15 4% els 4%
blesk.cz 2% iSport 4% proZeny.cz 4%
proZeny.cz 2% mobilmania 4% nova 4%
auto.cz 1% prima, prima play 4%, (o1} 4%
nova 1% nova 4% iSport 4%
el5 1% IHNED.cz 4% blesk.cz 4%
mobilmania 1% auto.cz 4% barrandov 4%
tiscali.cz 1% barrandov 4% iFaster 4%
Zena.cz 1% ivio 4% libimseti 4%
iFaster 1% Zena.cz 4% autotube 4%
ivio 1% libimseti 3% Zena.cz 4%
libimseti 1% autotube 3% tvcom 4%
barrandov 0% iF aster 3% ivio 4%
. mixer 0% mixer 3% mixer 4% -
source: Morpheus P 7S i i | adexpres
tvcom 0% .




Spravne rozlozeni rozpoctu

source: Morpheus

novinky.cz
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youtube
0% 10%  20%  30%  40% 50%  60% 70% 80% 90%  100%
Moee
757% 758% 762% 759% 764% 766% T1.0% TIA% 71.0% 769% 767%
758% 761% 765% 764% 768% 167% 77.0% 769% 76,9%
762% 763% 765% 766% 765% T1.2% 769% 77.0% 77.1%
763% 762% 765% 766% 769% T12% T11% 77.0%
761% 762% = 1A% 767% 111% 768% 77.0%
765% 766% 768% 768% 770%  76,8%
767% 769% 767% 769%  768% 2 ol
767% 766% 767%  765% Y~\0'3\“e'
762%  766%  76,6% °
763%  76,4%
76,5%
Rozpocet Zasah
[tisice KE] [%] [%] [tisice]
Celkem 5000 77% 2 555
TV 4 000 80% NI | 73% 2411
Online 1000 20% 1 13% 444
youtube 800 80% N | 10% 319
aktualné.cz 100 10% | 3% 88
novinky.cz 100 10% | 2% 72
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Nalezeni nejvyssiho zasahu — onlinea TV

source: Morpheus

MAXIMALNI CELKOVY REACH 1+ 80'3'/0 Cilova skupina: A 25-45
za rozpocet 5000000 kost ciloveé skupiny: 3 297 293
Rozpocet Reach
[tisice] [%] (%] [tisice]
Celkem 5000 80% 2 650
™V 3500 70% N T2% 2 363
Online| 1 500 30% W 28% 925
——Reach TV ——Reach Online ===Reach Total
100%
AN
90% 80%
80%
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< 60%
mw
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-
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Vysledky kampane

Cilova skupina
Celkovy rozpocet
Reach

TV Reach (pouze)
Online Reach (pouze)
Kombinovany Reach

A25-45
5 000 000,- K¢
1+

75,4 %
49,4 %
80,4 % (70:30)

source: Morpheus, CCS

Rozpocet k dosazeni zasahu
80,4% pouze v TV:

9 904 510,- KE
(+ 98 %)
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Kdo nam to bude verit?

NIE =

RIOIPANEVE Admosphere

0
75,4 % 75,6 %

Source: Morpheus, Nielsen Admosphere, Lego | adexpres




Ine videa?
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Cileni, cileni, data, data...

3 YouTube

facebook.

str-eam.cz

Bez spravného cileni nebude nic...

source: Lorem ipsum
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