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= Demographics (99)

]

Ags (38)

- Gender (7)

Male (2)
Female (3)
Unknown {0)
Other (0)

Marital status (6}

Education (11)

Employment {39}

Household (40)

Interasts (487)

Arts & Entertainment...

Automotive (77) <

Unselect All

Audience Name +

Zena

Pohlavi - mu
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Muz

Zeny

Data Provider
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RZB2CZ

RZB2CZ

CPEx

AdArrows

CPEx

Custom Taxonomy

Sociodemografie / Pohlavi

Sociodemografie

Sociodemografie

Sociodemografie

Sociodemografie / Pohlavi

Sociodemografie

Unified Taxenomy

Demographics,
Demographics [ Gender
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Demographics,
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Demographics [ Gender / Female

UID's Total +

4.76M

3.01M

2.42M

2.41M

995.26k

936.62k

CPM Price ~

6.4511

9.0315

9.0315

7.7413

6.4511

7.7413
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Location

Czech Republic- 77%

Czech Republic- 77%

Czech Republic - 79%

Czech Republic - 88%

Czech Republic - 70%

Czech Republic - 8%

Audient

134803¢

379798

579804

528589

134803t
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4 PRAVI DLA PRO KVALI TNC MODEL

POGADUJTE VELI KOST MODELU S OHLEDEM NA
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MODELU NA MCRU
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