
















•

•

https://medium.com

http://performancein.com/news/2016/11/30/native-mobile-advertising-ad-format-choice-millennials/


•

https://www.mediaradar.com



•

https://medium.com





•

https://medium.com









Insights

• Average CPL -20% 
compared to GDN 
campaigns 

• Increased conversion 
rates by 100% 
through internal 
retargeting 



Insights

• Self Optimized campaigns 
against Flight / Hotel / Trip 
searches 

• +28% average more Pages 
per Session &

• +100% Session Duration, 
compared to rest traffic 
sources



Insights

• 33% Better 
Performance 
than Display 
Channels in 
delivering Leads 
for leisure 
travelers



Insights

• Video and Sponsored 
Content together drive 
better performance in 
CPA campaigns

• x2 Higher Conversion 
Rates, compared to 
rest paid channels 

• -35% avg CPL for Test 
Drive campaigns in 
GCC, compared to 
Display campaigns



30%
Average RPM 

Uplift

60%
Average Sponsored CTR 

Uplift





Test Multiple Creatives

Test multiple title variations and 

images per URL, to see what 

works best for your content. 

Start with at least two images 

and five titles, though you can 

always test more.



People are always 

preferable - even better if 

they’re at medium zoom 

from the shoulders up, or 

even closer.

Avoid image clutter. 

Clean images with a 

single center of focus 

will help you stand out. 



Use images of people 

interacting with products to 

increase CTR.
The Surprising Color Trend Turning 
Heads This Year 

The Surprising Color Trend Turning 
Heads This Year 

CTR for images with people 

interacting or wearing the product 

is 6.4% higher than CTR for 

product shots only, so make sure 

to use images with people when 

possible. We Tested This New Hair Dryer. 
Watch What Happens Next. 

We Tested This New Hair Dryer. 
Watch What Happens Next. 



Your title can be a 

powerful targeting tool. 

Call out your audience 

or your product when 

possible.

Front-load titles with 

an eye-catching main 

point.
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