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“A	slew	of	reports	in	the	last	several	months		
serve	as	red	flags	for	media	companies	that		
rely	on	digital	advertising.	The	Facebook		
and	Google	duopoly	doesn’t	just	command		
more	than	60	%	of	the	total	digital	ad		
spend	in	the	country,	but	nearly	all	of	the		
growth	—	99	%.	
Just	14	%	of	publishers’	ad	revenue		
comes	from	social	media	—	the	majority	of	it		
from	Google-owned	YouTube,	not	Facebook.		
Publishers	in	the	digital-advertising	ecosystem		
end	up	with	less	than	50	%	of	any	marketer’s		
spend	because	of	ad-tech	middlemen	and	fraud.	
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