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Paradoxy v on-line reklame
Mira a trend blokovani reklam
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Paradoxy v on-line reklame
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Coalition for
Better Ads

« Koalice vznikla jako reakce na globalné rostouci trend a miru blokovani
reklam na internetu

« Cilem aliance je navrhnout novée, ,lepsi“ standardy reklamy a popsat ty
,Spatné“ reklamy



Paradoxy v on-line reklame
Zakladni metodika méreni provedené Alianci

TESTING TO SUPPORT “BETTER ADS STANDARDS”

|c|b

* Consumer testing
* Europe — first phase (DE, IT, ES, UK)
* Desktop web: +9k participants
* Mobile web: +8k participants
* Europe —second phase (FR, PL, SE, TR)
* Desktop web: +8k participants

* Total: 25k participants - potentially the largest study of consumer ad
preferences ever in Europe

* North America
* Desktop web: +7k participants
* Mobile web: +6k participants

e Statistical analysis shows correlation between the consumer
preferences for the two regional groups tested for the least preferred
ad experiences, for both desktop web and mobile web



Paradoxy v on-line reklame
Zakladni metodika méreni provedené Alianci
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90% webu na mérenych trzich je v pradku. Pouze 10% ma urcity problém
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Passing: No violations found
Warning: Some violations found

Failing: Significant violations found
Sites that do not improve experiences




Paradoxy v on-line reklame
“Spatné“ reklamni formaty dneska

“BETTER ADS STANDARDS"” IN EUROPE & NORTH AMERICA

DESKTOP WEB AD EXPERIENCES

Pop-up Ads

Prestitial Ads with Countdown

Auto-playing Video Ads
with Sound

ﬁ |
la

Large Sticky Ads at the Bottom

Pop-up Ads

Postitial Ads with Countdown

Auto-playing Video Ads
with Sound

MOBILE WEB AD EXPERIENCES

Ad Density Higher Than 30%

Prestitial Ads

Large Sticky Ads

Flashing Animated Ads

Full-screen Scrollover Ads
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Paradoxy v on-line reklame
Prvni paradoxy

« Formavs. Obsah
» V nékterych pripadech je reSen obsah bez formy

* V nékterych pripadech je reSena forma bez obsahu

« Standard

- Standard vs. ,,standard” — co je vlastné standard?

* Mobile density 30%

« Reklamy , pokud nejsou sticky a nepfesahnou
pravidlo celkového poméru reklamy vs obsahu (kde obsahem se myslim
samotny Clanek, ne nadpisy, navigacni liSty, komentare,...).

« Jinymi slovy — vlastné nevadi, kdyz je more reklamy za hranici, kde konci
obsah.
 Téch 30% se vlastné neda spoditat ani oveérit


https://productforums.google.com/forum/#!topic/ad-experience-report/95Y6dHIJxmA;context-place=forum/ad-experience-report

-

Paradoxy v on-line reklame
Role a vliv Googlu
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Dusledky pro cely on-line obor
Coalition for G
Better Ads O gle

100% zasadni podil

Reklamnich objektu prohlize¢e Chrome



Paradoxy v on-line reklame
Blokovani reklam se vztahuje na celou doménu 2. radu

Message type: [WNC-10038669]

Go gle Web Tools

Chrome na webu auto.cz od 15.2.2018 prestane
zobrazovat reklamy. Na mobilnich zarizenich u n€j bylo
zjisténo chovani reklam, které porusuje standardy.

Komu: Vlastnik webu https://f1sport.auto.cz/

Systémy Google na vasem webu zjistily chovani reklam, které pro uzivatele muze byt velmi
obtéZujici, zavadéjici nebo Skodlivé. Z divodu ochrany navstévnika vaseho webu na ném
prohlize¢ Google Chrome od 15.2.2018 na mobilnich zafizenich pfestane zobrazovat reklamy.

Tento problém odstranite takto:

Identifikiiite chovAani reklam které norii€ilie standardv

zasadni % revenue
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Paradox ,,obsah bez formy*“

Selfpromo vs. Komercni inzerce

Q: What is an ,,ad” for the purposes of the Ad Experience Reprot?

A: For the purposes of the Ad Experience Report, an ,Ad“ is promotional content
displayed on a website as the result of a commercial transaction with a third party.

Q: Are house ads considered violations?

A: The Ad Experience report would not consider promotional content for the publisher's
own site to be an ad.

Zdroj: Google productforums.google.com
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Paradox ,,obsah bez formy* — interstitial selfpromo

PRESKOCIT REKLAMU
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Paradox ,,obsah bez formy* — interstitial komeréni

PRESKOCIT REKLAMU

Pripady mezi zivotem a smrti

TEMNY X KRAJ




il T-Mobile CZ LTE = 14:36

WE ARE THE ANSWEAR. WE ARE THE ANSWEAR. _ WE ARE THE ANSWEAR.

WE ARE THE ANSWEAR.

ahaonline.cz
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Paradoxy v on-line reklame

Paradox ,,forma bez obsahu (a zpracovani)“
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Google

=

b§ Web google.antivirus-
doctor.com rika:

VAROVANI!

Tento Samsung Galaxy J7 (2016)
poskodil virus a baterie je také
poskozena!

Systém detekoval (4) viry
zpusobujici vazné poskozeni vasi
baterie. Tyto viry je nutné okamzité
odstranit a opravit. Nezavirejte
okno.

**Ukonéeni jen na vlastni
nebezpeci**
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Choose a car brand ¥ Choose a car mode ¥ w
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wheel. Speculation immediately emerged that he would not return to
the rally and would not help the French brand in the unflattering
current situation in the championship. Thirty-four-year-old Loeb has
gone on a tour of the world touring car championship competition
and is now taking part in the rally race and the Rally World
Championship, where he is currently fourth.

"My love for the rally is still there. Nothing has changed the
disciplines | have tried so far, "he said after riding on a mostly wet
asphalt. Loeb's possible return, however, collides (even on time) with
Peugeot's interests in the long-distance rally (Dakar) and rallyekrosa.

Loeb was also able to make the commitment to Yves Matton, the
head of the factory. "We do not have a car for him this year, he has
to remain one of our five riders. In addition to the new generation of
WRCs, you need to test a lot of kilometers to keep
Season 2018 is far away. Whether Sebastien will sta

Nastartujte amazon
svou kariéru

TES | zatmbtezde

Close the ad
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Paradox ,,blikajici reklamy*
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Paradox ,,blikajici reklamy*“
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Paradoxy v on-line reklame
Paradox nabidky a poptavky

Coalition for iab:
BetterAds
OmnicomMediaGroup BVDW . REUTERS:
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Na zaver...

Aktivita Better Ads Coalition & Gooqgle

 Pokus globalné zavést standardy vynucované silou, nahravaji globalnim hracum
« Uzivatelé blokuji reklamu z presvédceni nebo nevédomky

 Placeny obsah ani komunikace s blockery neni reseni

« Standard neni standardem ale jen popisem Spatného chovani reklam

* Dovoluje publisherim zit v nevédomosti ,,false positive*

 Misto prevence je aplikovana primo sankce

« Zpusob vynuceni dodrzovani ,,lepsich“ reklam je kontroverzni

« Reseni = disledny tlak a obhajoba zajm{ lokalniho trhu



Dekuji za pozornost

hubert.gall @ cncenter.cz
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