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Atribucni modelovani
NHT

Funel CPC Frekvence
Y geach Visibilita
CPA
KOHVEFZG Fraud

Engagement
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o CHECK Publikum:
PRODAVAM / NAKUPUIJI PROSTOR
ANALYZUJI LOG LEVEL DATA Y/N

&
»




m CO JSOU...

® RAW nebo také LLD (Log Level Data)
® jsou detailni data v puvodni, neagregované podobé
® u adserveru Ci DSP je nutno je zpravidla aktivovat

(¢asto zpoplatnéno)

® jsou velka -> je treba vyresit jejich ulozeni a nasledné

....RAW DATA



m PEKLO...

T2 10 1 0,1 —
T3 100 1 0,01
AGR 111 3 0,027

....AGREGACE



RAW DATA

master data service 7D (->30) lhour
log-level data own storage lhour
data-transfer 60D 1hour
cookie-level data 7D 1day
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m CiM JSOU UZITECNA...

® Podrobny vhled do dat

® Desitky elementarnich datovych atributu
® Odhaleni hlubsich zavislosti

® Umozni nam vytvaret vlastni metriky

® Umozni Vam lepsi kontrolu / pochopeni

....RAW DATA



VALIDITA

® Spravnost pouzitych dat

EFEKTIVITA

® Vybér vhodnych metrik




Auditing principles

Raw data
Data sources: / analysis . I::esent ,
DSPs In mg;lan
Adserver \ €nanie
Custom Reports reports.
1. 2. 3.
You provide us We run our custom We guide you through the
reporting level access, reports and find findings and next steps.
raw data access (we patterns in provided
can help you get the data.

raw data from your

tech provider). . - .
We can support you and your agency in refining campaigns setup.

13.4.2019




Reach and frequency
metrics

Identifying a real value
of inventory (not just
CPM)

Identifying efficiency of
Private deals

Ad Tech verification
(hidden biases, delays,
fraud)

13.4.2019

Nase metodika: 3 vrstvy

Media layer
Are you using programmatic media up to its
full potential?

Buying layer
Are you buying smart or overpriced? Do
You use the right Inventory? Did You
negotiate smart deals?

Technology layer
Do you know what is behind a buying
algorithm of your DSP?



“ EXPECtatlons
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Reach and
frequency
metrics

Identifying a
real value of
inventory
(not just CPM)

Identifying
efficiency of
Private deals

Media Layer



Frequency Sk

lorem ipsum

60000

Recommendation:

50000 To improve lorem ipsum

Consider ActionA
40000

Media Iayer . Consider ActionB

Reach and 30000 = COnSlder ACtIOﬂC

frequency
metrics

Identifying a
real value of

i fficiency o
inventory
(not just CPM) 20000

Potential
improvement:

You can rapidly increase through
lorem ipsum the result might be

0 — lorem ipsum
1 2 3 4 5 6 7 8 9 104
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Reach and
frequency
metrics

Identifying a
real value of
inventory
(not just CPM)

Identifying
efficiency of
Private deals

Buying Layer



Tactics quality  s<o @@

Avg. Time of Ad Cost per 1 second Recommendation:

Clickormouse inactive view Total budget CPM per User in Active view of

hoverbyuser  (ms) spend (czk)ﬁ (czk) user (czk) CPM/CPV ratio - cons i d er to stop u Si n | orem i sum
2,3% 17326 I 11310 | 0,03 0,002 & 17,3 P g P

0,8% 8134 I s306 T 10 | 0012Q 8,1 - lorem ipsum buds

1,0% sl | soss I | o7 0,007 Q 9,5
3,3% 22367 | seaillE | o070 0,003 @ 234 . I
0,2% 200 sioolE] o005 00200 24
1,3% 151708 ] 4cosBE] o0 E) 0,004 @ 11,5 POtentla
o 2,1% so7slll] s« JoosHEE | 00090 9,0 B .
Buyl ng Iayer 1,0% so6slE | 39201 o005 0,005 Q 9,0 |mprovement.

2,0% sl 37200 o0l 0,003 @ 13,9 0
21% 135908 25 oxlEl 0,003 & M You can get up to XYZ % more lorem

1,0% sosll  2mll omll  o00m@® 2y ipsum (time exposure) for the same
1,0% 8555 I 22l ] ool 0,006 @ 8,6

0,4% 7280 ] 209 ] ool ]  000:Q 7,3 budget!
1,2% 11085 [ 1831 | o7l 0,007

0,8% 6825 I 175s | o7 00109 6,8

3,0% 21979 | 1400 I 0,12 | 0,005 @

1,8% 14207 I 1291 B | 0,08 | 0,006 &

1,3% 9785 | 722 ool 0,005 Q

2,1% 12980 | sos I 0,03 ] 0,003 @

2,2% 7905 | 439 D 0,008 | 0012Q

3,1% 23552 | 340l 0,021 0,001 &

2,1% 13632 | 339 I 0,06 I 0,004 @

2,1% 8301/ 211 ] 0,02} 0,003 Q

2,5% 8615 | 209 [l 0,02l 0,003 Q

3,3% 23719 187 ] 0,021 0,001 &

2,7% 19900 141 [l 0,03 0,002@

Reach and
frequency
metrics

Identifying a "
real value of Identifying

inventory efficiency of

(not just CPM) Private deals
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Domains quality o= ©®®

°
Avg. Time of Cost per 1 second R d t Y
Click or mouse Ad in active Total budget spend  CPM per User in Active view of e C o m m e n a I o n [}

hover by user view (ms) {czk) (czk) user [czk) CPM/CPV ratio . . .
] 3,5% 1063 I Seass ] o0l 0,04 @ 10,64 - consider to stop using lorem ipsum
1,4% a7/ o] ool 0,013 4,14 _
3,7% szl | 33zssHE ] o005 0,006 @ 8,28 - lorem i psum buds

0,5% asos [ 28472 [ 0,02l] 0,004 @ 4,69
9,7% 4637 ] 1023 1 o004 ] 0,009 @ 4,69
2,1% 2648 | wonn ] o040 0,015 2,65 °
0,4% 2931 [l s ] oI | 004Q 2,93 Pote nt I a I
7,6% 5215 [ s3I bhoz:IlE | 00120 6,22
- 1,1% 4420 [ eo3s | 0,040 0,010 @ 4,42 "

Buyl ng Iayer 2,2% 2275 ses7 I | 0,06 N 0,025 2,27 Im rovement'

2,8% CEERY 4331 B 0,05 ] 0,008 D 6,98 p L

3,3% 27260 [ aoso | o005 0,002 & 27,26
5,8% as12 |l sl o] 0009@ 4,41 You can get up to XYZ % more lorem
4,7% 11433 [I] s7as ] oa ] 0,004 @ 11,43 . .
1,8% 4334 [ 37o ] o0 0,008 @ 4,83 ipsum (tlme exposure) for the same
2,5% a411 | 356l | oo | 0,011 @ 4,41 budget!
4,1% 5676 [ a2l ] o005 0,008 @ 5,68 uaget:
5,2% 8438 [ sl ] oo0s ] 0,005 @ 8,44
2,0% 10177l 3003 | o061 0,005 @ 10,18
4,0% 33987 [ 3067 ] o0sf 0,002 & 33,99
5,0% 8302 [ 22 ] ol 0,006 @ 8,80
10,7% 23082l 2432 I 0,10l | 0,004 @ 23,08
as24 | 2133 | 0,06 10 0,012Q 4,52
11709 | 1978 [ | 0,03l 0,002 @ 11,71
5089 | 1890 [ 0,02 ] 0,003 @ 6,00
0,06 ] 0,004 @ 15,05
0,02l 0,010 @ 3,47
o040 | 0,008 @ 4,73
cos | o012 2,46
0,03 ] 0,005 (D 5,81
0,04 ] 0,002 & 16,43
cor T | 0,017 2,33
coall | 00128 3,29

Reach and
frequency
metrics

Identifying a "
real value of Identifying
inventory efficiency of

(not just CPM) Private deals
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Private deals score: @O @

A lot of budget is spent on lorem
ipsum for the same Ads (!!!!)

Private Marketplace Deal {CPM  Open RTB (CPM per User in
' per User in czk) @ czk) T Saving [ Overpaying

oo NN | o0 IS

There are domains, where Private

o0 NN (o0 S -
oo: T o7 S Marketplace Deals are performing
o00 | 0,05 [ I
0,05 I 0,10 [ -0,04 Very well.
0,05 N _ 1 o009 [ -0,04
0,00l | 0,04 [ -0,04 .
- e W oo Recommendation:
0:08 ; 0111 - '0}03

Buy|ng |ayer : 003 M | 0,06 [ 0,03 Consider to stop lorem ipsum,
0,018 | 0,04 [ -0,03 ) )

' 0.02 | 0,05 o 0,03 considet to imcreas spensd lorem
0,05 I | 0,07 [ -0,02 g
ceach and 0,031 | 0,05 [ -0,02 Ipsum
frequency 0,05 -: 0,07 - -0,02
metrics 0,02 | 0,05 o -0,02 Pote nti 3 I

Identifying ot 0,03 N | 0,05 e -0,02

iy P':ff:v 5If 0,05 I | 0,07 ] 0,02

(not just CPM) rivate deals oos B | 0,07 - 0,02 .
0,04 I8 | 0,05 ] -0,02 |m provement:
0,02 | 0,05 [ -0,02
o2l | 0,03 s 0,02 You can buy up to XY % more
0,05 0,07 [ -0,02 - - i I
N — vor = oo |m_presfsmns for Iorem.lpsum ..Just by
0,03 | 0,05 I -0,02 switching from lorem ipsum ti lorem
ool | 0,05 ] -0,02 .
003 | 0,04 [ -0,01 Ipsum.
0,02 0,03 [ 0,01
o0zl 0,04 ] -0,01
ool | 0,05 ] -0,01
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Reach and
frequency
metrics

Identifying a
real value of Identifying
inventory efficiency of
(not just CPM) Private deals
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Adexchange preferences Score: @@

You are covering the lorem ipsum
lorem ipsum inventory loremipsum

Recommendation:

40

35

30 — We would still recommend to have a
ACC SHARE MKT AVERAGE closer look on loremipsum lorem
ipsum lorem ipsum lorem ipsum

25 —

Tech layer NN

Reach and
frequency 5 — B Em hy
metrics

Identifying a "
real value of Identifying 0
inventory efficiency of
(not just CPM) Private deals

SEZNAM (App/Pub)
Rubicon
Doubleclick AE
Adform
Appnexus
iBillboard
Smart +
Stroer

Index Exch.
OpenX

Oath
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Overall Evaluation




Overall healthiness
@00

There is a potential to increase media spend efficiency by
up to WX-YZ % of spend.

Next steps summary
Priorities




m Par tipu...

® Zeptejte se na data u svého Adserveru

® Zacnéte jednoduse!

® Hledejte s konkrétnim cilem a REALIZUJTE
® Nevymyslejte vymyslené

N\

Pry ... NA ZAVER

/
S




Dékuji za Vas cas I'
i pozornost!

Programmatic.cz
Tomas Rehak




