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Global market and global challenges 



 

Buying / Selling 

 

Methods, objectives  

and targets are multiple  



 

Unsold inventory = wasted? 



RTB 



Back to basics 

You have the audience.  

How can you organize  

to sell it in the best way? 

Ad buyers are looking  

to reach their target audience  

in the most optimized way 



Ad blockers refocus 

the debate  



WHY? 

awareness among users 

big data and tracking  

people want more control over 

their user experience 

intrusive formats can be disturbing 

intrusive ads decrease the loading 

speed of pages  

intrusive ads deplete cell phone 

battery life 

 

Sell side has been forced to come up 

with some creative ways to fight back. 

 



What is native advertising? 

 

 

 

 



All native ads serve the same purpose: 
to provide publicity for a product in a 
non-intrusive manner in order to reach a 
customer in a more “organic” fashion.  

Native advertising is about creating 
advertising content that will fit into an 
editorial environment. 

It is more relevant and less intrusive 
than traditional ads. 

Native ads can come in any format - an 
article, a video, an infographic 

native advertising isn’t just online 

 
Sponsored content 

Branded content 

Editorial sponsorship 

In-feed 

Advertorial 

Product placement 



Native ads have always been around, but 
now that ad blockers have come on the 
scene, they’re even more relevant. 

Publishers are looking to native ads as a key 
strategy against ad blockers.  

BUT native ads can be blocked 

 

 

Native ads are a way to win back not only 
users with ad blockers, but any user who is 
fed up with low quality ads  

Native ads can bring the focus back to the 
user and even incite them to add publishers 
to their whitelists or to disable their ad 
blockers completely.  

In short, native ads have the potential to act 
as a deterrent against ad blocking and, at the 
same time, push the industry to create more 
responsible advertisements.  

That means better and more comfortable ads 
that users want to see, read and interact with. 

Make the difference 





Business Intelligence, 

eMarketer 



Source: IHS 



Ad blockers Native Advertising RTB 



 

Nativeadvertisinginstitute.com 



The IAB has defined the Core Six 

types of native advertisements  

in-feed 

paid search 

recommendation widgets 

promoted listings 

in-ad 

custom 

 

 







CUSTOMIZE your native ads experience 

Content  

• Title 

• Subtitle  

• Body  

• Pictures  

Call to action 

Sponsored label  

For App or Social Network 

promotion 

• Rating  

• Likes  

• Downloads  

 



 

Nativeadvertisinginstitute.com 

CUSTOMIZE your native ads experience 





1.  

 

Integrate SDK 6.2 in 

your app(s) 

 

Set the native look and 

feel within your app 

code 

2. 

 
Publish the app on the 

app store 

3. 

 
Create a native 

insertion in Manage  

 

Note that the same 

insertion can run on all 

your native placements 

4. 

 

Activate Smart RTB+ 

2.  

 

Extract the CSS of your 

website to set the 

native look and feel 

IN-APP 

WEB 

1.  

 

Activate the template 

“in-feed native” 

 

3. 

 
Create a native 

insertion in Manage 

  

The same insertion can 

run on all placements. 

You’ll get the same 

look and feel. 

How to start 

http://help.smartadserver.com/../specifications/Content/MobileSpecifications/Apps.htm
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Thank you! 


