Influencer marketing

Hype or an effective marketing tool?



Does anyone care about Influencer Marketing?

Google search trends for ‘Influencer Marketing’
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2017 planned investment in Influencer Marketing
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Yesterday vs. Today

The Art & Science of Digital Marketing
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What is Influencer Marketing?

Influencer marketing is a form of marketing in which focus is placed on specific key individuals (or types of
individual) rather than the target market as a whole. It identifies the individuals that have influence over
potential buyers, and orients marketing activities around these influencers.

It typically involves two other forms of marketing:

1. Most influencer campaigns have some sort of social-media component, whereby influencers are
expected to spread the word through their personal social channels.

2. Many influencer campaigns also carry a content element in which either you create content for the
influencers, or they create the content themselves.

Source: Wikipedia


https://en.wikipedia.org/wiki/Marketing
https://en.wikipedia.org/wiki/Buyer

Who are Influencers?

Celebrities Power Influencers Micro Influencers
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LeoS Mares Jirka Kral Katefina
e Instagram - 393k fans e Most influential Czech person on e Foodblogger
social media e Instagram - 36k fans

YouTube - 848k subscribers
Facebook - 246k fans
Instagram - 400k fans

Source: Forbes, 77.forbes.cz, social networks



http://77.forbes.cz/

Why should you care about Influencer Marketing?

1) People trust People
TRUST IN ADVERTISING FORMATS, BY GENERATION

BASED ON A SURVEY OF MORE THAN 30,000 ONLINE CONSUMERS (15+) ACROSS 60 COUNTRIES | FORMATS ORDERED BY MILLENIALS RESPONSES | OCTOBER 2015

RECOMMENDATIONS FROM PEOPLE | KNOW
BRANDED WEBSITES

CONSUNER OPINIONS POSTED ONLINE

EDITORIAL CONTENT SUCH AS NEWSPAPER ARTICLES
ADSONTY

BRAND SPONSORSHIPS

ADS IN MAGAZINES

ADS IN NEWSPAPERS

ADS BEFORE MOVIES
BILLBOARDS AND OTHER OUTDOOR ADVERTISING

TV PROGRAM PRODUCT PLACEMENTS
EMAILS | SIGNED UP FOR

ADS ON RADIO

ONLINE VIDEOQ ADS

ADS SERVED IN SEARCH ENGINE RESULTS
ADS ON SOCIAL NETWORKS

ADS ON MOBILE DEVICES

ONLINE BANNER ADS

TEXT ADS ON MOBILE PHONES

*Green = highest level of trust of any generation; Red = lowest level of trust of any generation
Source: Lingia

Marketingcharts.com | Data Source: Nielsen, Global Trust in Advertising, 2015




Why should you care about Influencer Marketing?

2) Content and media proliferation Media consumption

100

Consumers today are overwhelmed
with content, including commercial
communication.
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Why should you care about Influencer Marketing?

3) Adblockers on the rise
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DEVICES USING ADBLOCK SOFTWARE ON THE OPEN WEB 54M
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PAGEFAIR | 2017 Adblock Repart Source: PageFair 2017 .report




How can Influencer Marketing help you?

1. INCREASING AWARENESS AND TRUST

92% of today’s consumers trust recommendations from others over branded content

2. ENGAGING CONSUMERS

social campaigns that incorporate user-generated content (UGC) see a 50% lift in engagement

3. DRIVING TRAFFIC

UGC generate 5-times greater click-through rates

4. DRIVING ONLINE AND IN-STORE PURCHASES

71% of consumers are likely to purchase an item based on social media referrals and UGC increases
conversions by 10%



“Sales directly attributable to the positive (online)
word of mouth surrounding the iPhone’s launch
outstripped those attributable to Apple's (own) paid
marketing sixfold.”

“A new way to measure word-of-mouth marketing”
McKinsey.com
McKinsey Quarterly, April 2010



Influencer Marketing can deliver significant ROI

o
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Average Best Influencer
banner ad Banner ad marketing
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ROI per
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Google Play Kampan




[ Specialni akce obchodu Google Play na herni aplikace

A Moznost zakoupeni mobilnich her s 80% slevou béhem 1 tydne

Get the best Cyber Week deals

Looking for great deals? Discover huge savings on your favourite apps during
Cyber Week. Don't miss out, these deals are for a limited time only!




Komunikace tydenni akce Cyber weeku na Google Play

Seznameni s moznostmi platebniho rozhrani Google Play, vCetné akce s
02

Nakup her na Google Play

Akvizice novych platicich zakaznikl pro Google Play
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Pocet zhlédnuti
Odbératelé

Podet komentaru
Pocet lajku

Pocet stazeni

WeDigital
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9 youtuberl z oblasti gamingu

Prifazeni mobilnich her podle relevance vzhledem k obsahu kanalu
Nastaveni zpétné vazby od fanousku

Jasné CTA

Instrukce pro prezentaci akce a platebnich moznosti na Google Play



Zverejnéni videi rozprostfeno v prubéhu 1 tydne
Vybér 5 videi pro medialni podporu (2 freemium vs. 3 premium) s vyuzitim
YouTube Trueview discovery app promotion

Ve vSech podporovanych zminéna platba a promo od operatora O2



https://www.youtube.com/watch?v=cHhDETyi9g8



http://www.youtube.com/watch?v=cHhDETyi9g8

VYSLEDKY

>1 040 000 zhlédnuti videi

53 308 lajku

eng ag ement 6 215 komentaru

A >20 000 stazenych her

WeDigital
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Super hra koukala jsermn na yutubery
tak jsemn Sla koupilasiji stahujte je to
nej hrallllll e

Marek Movak 26. listopadu 2016
& & & &

Super hra Diky Stéro za ty penize to
stoji

Ruby TV 26. listopadu 2016
Trwrdww

Skvéla hra Zatim ji hrajl jenom chvili
ale bavi super grafika super ovladani a
vibeo se neseka A jestd ve slevé super
hra doparugujill!

Matélie PM 30 listopadu 2016
L8 8 & & ¢

Omg boZl Je to super hra hraju ji
pofad a kdy? jsem vidéla to video od
House tak sem si fekda tu hru si
musim stahnout=#

PR Amia Tube 29 listopadu 2016
5 *hhhk

#HOUSE ARMY Jak jsem videla v
jinich hrach tu reklamu tak jsem rekla
«J82is marja dalsi hra" ted pred chvili
isem se podivala od house video a
bum uz se.mi to libilo vic jak se fika
nesud knihu podle obalu

Wanditka _723 30.listopadu 2016
2 8 & & ¢
Je to supereyTuhle hru jsem videla u

HOUSE a wypadala ze je super. Stahla
isem i ji a moje tvrzeni se podvrdilo§



VYSLEDKY
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Pramérna mira udrzeni publika u mobilnich her byla 25%
Freemium aplikace mohou dosahnout hranice CPC <10K¢
CTR freemium vs. premium se neliSilo

Videa podporena placenou kampani performuiji [épe

Polovina vSech stazeni probéhne ve dnech nasledujicich po zhlédnuti videa



Vybér vhodnych youtuber

Navrh kreativni koncepce videi

Optimalizace videi

Medialni podpora videi

ouisesso| Bl @ O & % A@B o O * ©“ 838

Jenlsas2|

SkajBlok | Ep2 | "Mob aréna" -
16 117 zhlédnuti

i@ 27 812 A

Da\{!fj Jéske ‘ B Odebirat

615

Pedro vs House Slither.io
PedrosGame
122 tis. zhlédnuti

David Jaske
12 tis. zhlédnuti

SkajBlok | Ep1 | Failime hned od
zacCétku!
n d 3




