


Prospects for Satellite TV
Ferdinand Kayser, President and CEO

ASTRA
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More than 185 million HD
ready [V sets solg

J IS B I iy N N Dy C' S N EAWRA



ASTRA serves 16 out 20
million satellite HD homes
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ASTRA Is the most important
HD platform in Europe
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200 HD channels on ASTRA
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HD+ develops favourably

by ASTRA



1.5 million HD+ smart cards
400.000 set top boxes sola
100.000 Cl modules

AAAAA



RTL DSF

)
" : |
3 : i ]
» ; v
‘ )
:
. ‘ ‘
’ } ' : J
v J . CH1.060
- . < ‘h' ——
- » .
- - ‘ s
B - i
- i '
- . . 2 ‘
: - ) *
ats de Solenimey
' L 4
— - -
IJ.) e J 4
- - - { »
4
- o § N »
— - Bloomberyg
" i . . § -
B ' > :
- »
: ‘

1.047

!

Auto-S >re

0

.

ARD

/ -
Test Transmissio

e S E RN




ASTRA serves 10 out of 12
million IPTV homes

. .
= 82 percent .
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g Partnering with Telcos
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Hybrid: the best of two worlds
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ASTRA Satellites:
lncreased reach over all
platforms

Norbert Holzle, Chief Commercial Officer

ASTRA
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IPTV

83.7 Terrestrial

79. 1 Sate”ite Caoble Terrestrial
71 Cable
12.11PTV
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This 1s in million:

08 DIH

03 Cable
10 IPTV
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168 million digital homesg*
+ 22 million in 2010+ ¢




Digital Gap:
Western Europe: 79%

Fastern Europe: 40%




/5.2 Satellite
51.7 Terrestrial
29.4 Cable
12.1 1PTV
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IPTV 7%

Satellite
45%




Satellite 1s most advanced
digital infrastructure

Satellite Cable Terrestrial IPTV
B Digital
™ Analog
100%
total: 12,1 mill.

total: 79.1 mill. total: 71 mill. total: 83.7 mill.

digital: 75.2 mill. digital: 29.4 mill. digital: 51.7 mill. A

analogue: 4.0 mill. analogue: 41.6 mill. analogue: 32 mill. —~
Source: SES ASTRA, Satelliten Monitor ASTRA
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HD IS ariving digitalisation

20 mill. satellite HD Homes

27% of all DSTV homes watch HD

ASTRA
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HD IS ariving digitalisation

16 mill. HD homes on ASTRA

Representing a market share of 80%

80% ASTRA HD
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Our fleet strategy
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19.2 East

-
L
-

Prime
D TH-position

23.5 East

-
L
-

Hot spot for CEE/
Benelux
Complimentary
D TH-position

31.5 East

-
L
-

Cable and
terrestrial feeds

A

N
ASTRA
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ASTRA duo-feed reception
23.5 East

19.2 East

31.5 East

ASTRA
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Benelux

1 mill. homes on ASTRA
740.000 homes on 23.5 East
40 percent growth in 2010

A

N
ASTRA
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Czech Republic and Slovakia

1.6 million homes on ASTRA
1.2 million homes on 23.5 East
10 percent growth in 2010

N
ASTRA
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Strong growth on 31.5 East

Contribution for Ukrkosmos .
Cable teeds for CME mr I
Contribution for Tivuitalia
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German TV market
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Wolfgang Elsalder, y |

Managing Director e
ASTRA Deutschland Q
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ASTRA Increases reach

ASTRA provides TV programms to 94 percent of all German TV homes
DTH reach increases from 16.2 to 16.65 million households

Satellite homes favour digital reception
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Satellite up, Cable down

Satellite increases reach by 450,000 TV homes

Cable loses 430,000 TV homes

20 2.0

Source: SES ASTRA, Satellite Monitor

Terrestrial Cable

3%
16.2 166

Satellite

change 2009 / 2010, in million TV homes

oe 0.9

IPTV

ASTRA
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ASTRA Increases reach

1,925

homes choose ASTRA as new TV infrastructure in 2010 — per workday

ASTRA



TV-reception in Germany: ASTRA strengthens position

Terrestrial 5% IPTV 3%
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Satellite 44%
Cable 48%

Base: 37.72 million TV homes in Germany A

Source: SES ASTRA, Satellite Monitor A
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By comparison: the digital TV infrastructure in Germany

Digital DTH still growing faster than cable change 2009 / 2010, in million

TV hom
%’ omes
13.7
12.1
8%
g3 68
20 20
1 —
Source: SES ASTRA, Satellite Monitor
Satellite Terrestrial Cable IPTV
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ASTRA: Compelling digital TV

9,423

Satellite TV homes went digital in 2010 — per workday

ASTRA
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Satellite Is the leading infrastructure for digital television

Satellite Cable Terrestrial IPTV

18%
62%
38%
82%

Source: SES ASTRA, Satellite Monitor

M digital



Digitalisation: considerable differences
within federal states

Schleswig-Holstein

Mecklenburg-Vorpommern
Hamburg

For comparison:
average rate of DTH digitalisation at 82 percent

Weser-Ems

Berlin- Berlin-
West '?\ Ost

Braundchweig
Sachsen-Anhalt

Brandenburg
Detmold

Dusseldorf Leipzig
Arnsberg Dresden
Kassel
) Tharingen
KdIn Giefen Chemnitz
Koblenz
Trier Darmstadt Uriarfa e berfranken
Rhein-
Saarland, hessen- Oberpfalz
Pfalz

Karlsrufe Stuttgart

Niederbayern

Tubingen Schwab

Freiburg Oberbayern

Source: SES ASTRA, Satellite Monitor
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2 87%
82% < 87%
7% < 82%
12% < T77%
<72%
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Digital recelvers: A steadily growing market

Dynamic growth in 2010, 3.2 million satellite receivers sold

3.2m
4 %
2.6m
+ 18%
2.2m
Source: GfK Retail & Technology, January 2011 A
2008 2009 2010 ASTRA
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Digital recelvers: A steadily growing market

11,000

Satellite receivers sold in 2010 — per workday




Partners count on ASTRA e
300 DTH store departments optimised

2,500 CE stores trained

5,000 Retall and trade stores participate in
ASTRA campaign

10,000 Sales people trained

Wollen Sie
ab 2012
ZVEI: iNn die Rohre
gucken®’

I DEUTSCHE
TV-PLATTFORM
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2.9 million very good reasons to perform a fulminant finish

320

remaining workdays until April 30, 2012

9,000

analogue DTH homes need to go digital — per workday

18,000

digital satellite receivers need to be sold — per workday




Outlook 2011: the year of training
Focus solely on digitalisation

% Campaigns and events together will all important trade
organisations

% Roadshow throughout Germany with partners from
Industry, retail and broadcasting

}{¥€ Regional initiatives together with broadcasters

){¥E Public Relations

52

DER SIEGER

STEHT SCHON FESI?

. Am 30.04.2012
\' - geht Analog-TV k.o.!
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HDTV: next generation of digitalisation

ASTRA main HD platform in Europe
More than 200 HD channels via ASTRA
25 German-language HD channels available in Germany

Satellite is the most attractive infrastructure for HDTV



An impressive performance:
Germany climbs from 17" into 2" position

60
60 -

Via ASTRA satellite
available HD channels
In Europe per country

50 -

30 -

20 -

10 -

Sources: Lyngsat, KingOfSat, Internet, March 2011
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HDTV: a story of success from 2009 until 2011...

Avalilable HD channels via ASTRA satellite in Germany

Beginning of 2009:
1

Beginning of 2010: |
12

Beginning of 2011

25

7 N
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...to be continued

Beginning of 2012:

> 30

ASTRA



HDTV for every taste: Public TV, Free-TV, Pay-TV

Free-TV Free-TV Pay-TV

Not encrypted Encrypted Encrypted

@®HD ‘ /é."_""%m I Ll v \ g HD THD
& [ HD| J VeX £ YHD i FEHp
\ | ‘4 HD QHp e | 65 ac
(£ HD kyact ky cinernaHD
............... skysport
ky sky 3D




Germany is “HD ready”

31 million “HD ready” screens sold

More than 30 percent of all HDTV-STB’s are HD+ receivers H D

20 percent of all ASTRA homes are already watching HD
programs rea d y

-

by ASTRA

Source: GfK Retail & Technology
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HD TV prevails

Nearly 60 percent of all DTH receivers sold in 2010 are HD capable

Estimated increase 2011: approx. 2 million HD devices

57% HD

Source: GfK Retail and Technology, January 2011

43% SD
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Successful year 2010 — promising 2011 ahead

Satellite increases total reach by 3 percent to 16,65 million TV homes

ASTRA strengthens leading position in digital TV:
four out of five ASTRA TV homes are already digital

Germany is HD ready: ASTRA Is the most attractive infrastructure both for
broadcaster and viewers
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Follow us on

facebook.com/SESASTRA

’ twitter.com/#!/ses astra



62

ASTRA



