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FACEPALM1 - Jak se stavi trend
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FACEPALM2 - Hokej v pojmech

IMPRESSIONS, CLICKS, ACTIONS, MOUSEOVER, OVERLAYS, CPT,
CPC, CTR, CPA, AFFILIATE, PERFORMANCE, DISPLAY, SEARCH,
KEYWORDS, SEO, BOUNCE RATE, CONVERSION, CONVERSION RATE,
DWELL RATE, BOUNCE RATE, VISITS, VISITORS, PAGEVIEWS, HTMLS5,
FLASH, ....

RTB, PROGRAMMATIC BUYING, AUDIENCE
TARGETING, DSP, SSP, MARKETPLACE, 1ST
PARTY, 2ND PARTY, 3RD PARTY DATA, USER

PROFILING, BEHAVIORAL TARGETING,

RETARGETING, LOOKALIKE, PASSBACK,
FALLBACK, ...




FACEPALMS3 - Ja, ja, ja jenom jal!

Video Social Media
L, Audience
Specialy buying

Reklama na internetu =

bannery
Zapisy do Performance
katalogu
Search SEO

groupm
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Jeffrey Cole - Research Professor, Director of the Center for the Digital Future, USC Annenberg, California



FACEPALMS - Yield management

Standardni ceny

Performance, vyprodej

Programmatic buying




FACEPALMA4 - Dokonala konkurence?

DOKONALA KONKURENCE?
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FACEPALMS - Uz tam budem?




FACEPALMS - Uz tam budem?
Ne, mozna pojedeme ,,zpatky“
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FACEPALMS - Uz tam budem?
Ne, tohle byl teprve zacatek

AUDIENCE
BUYING

DATA

TECHNOLOGIE




FACEPALMG - KPIs




Preji vam hezké roky
2014-15, roky dat a
obchodu s nimi

Jan Suda

@hondzyk76



