KdAO S kvym a proc na RTB
trhu v CR v roce 2013
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NA KTERYCH Z TECHTO MEDIICH
LZE NAKOUPIT RTB:

Facebook.com
Youtube.com
Novinky.cz
Zpravy.idnes.cz
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NA KTERYCH Z TECHTO MEDIICH LZE
NAKOUPIT PRES OPENRTB?

Facebook.com
Youtube.com
Novinky.cz
Zpravy.idnes.cz
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NA KTERYCH Z TECHTO MEDIICH LZE
NAKOUPIT PRES OPENRTB?
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TRH ONLINE REKLAMY BYL KDYSI

JEDNODUCHY
PREMIOVE INVENTORY ZBYTKY
e Primy prodej « Ad networks
« Garance « Ad exchanges

« Nestandardy
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PROBLEM JE TEN, ZE...

« Co je prémiove urcuje poptavka

e ZbytkU je vic nez prémiového

* Nestandardy neznamenaji premium
« Garance nejsou dostatecne flexibilni
e Sité jsou komodita
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Trh se proto snazil
porizpusobit
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Publisher Inventory Pool

High CPM
Low Volume
Publisher
Direct Sales
Vertical Ad
Netons |
d rnser
Exchanges
Low CPM
High Volume

l Networks
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NEZAVISLE TRADING DESKS
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AdMeld Admeta

Rubicon Adscale NABiD KA

AppNexus e 6 6 ¢ 6 ¢ o o o o o

Right Media RTB
PubMatic

Casale Media

Open X

Improve Digital

DoubleClick
\ Ad Exchange
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Rocket Fuel InviteMedia

Other POPTAVKA

turn

thetradedesk

AppNexus

Sociomantic

Media Math
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DISTRIBUCE % PRI KLASICKEM PRODEJI
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Inzerent Media fee Bonus Agenturni Ad network Ad serving Sleva Médium
fee
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DISTRIBUCE % NA RTB TRHU
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Inzerent Trading desk DSP DMP SSP Ad serving Médium
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Nerovnovaha trhu a proc
open market | private ex-
change mohou fungovat
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DOKONALY TRH

o Price

Q Quantity
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PREBYTEK ,,PRODUKCE*
(NEVYPRODANY PROSTOR)
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Obvyklé konstelace -
Jak na private Exchange
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PROC NAKUPUJICIi CHTEJI RTB

e Cileni na audience

e Cross medialni cileni (bannery, video, mobily)
 Univerzalni rizeni frekvence

 Centralizovana data
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Ad Server

AnNo

Mame prioritni Zobraz
kampan? primary
Ad.Ex ANO Zobraz

Prodano? Ad.Ex kampan

CPC, selfpromo
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Direct

NAKUP

FIX CPM

PRODEJ

sale Private deal

NAKUP :

v

FIX CPM

PRODEJ

PASS-BACK

Private Auction
A & § &

l

PRODEJ

PASS-BACK

Open Auction

VAP 29998898

FLOOR
PRICE

PRODEJ

PASS-BACK
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Diky za pozornost

TWITTER: @NeoAtOgilvy

WEB: WWW.Neoogilvy.cz
EMAIL: JIrl.maly@neoogilvy.cz
WEB: WWW.Neoogilvy.cz
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