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Nevěříte tomuto muži    

       

      Bram Smits | CCO MADS  
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“This is the year 

of Mobile!” 

“I have news!” 
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Introduction 

Mobile,  

Programmatic, 

Advertising 

Trends,  

Cases,  

Examples 
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MADS in 80 seconds… 
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MADS in 80 seconds 
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MADS | OUR ROLE IN THE ADVERTISING ECO-SYSTEM 
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MADS DEMAND STRATEGY | GLOBAL REACH, LOCAL RELEVANCE 
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AdPrime 

MADS CUSTOMER SELECTION 
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THREE MAIN CHALLENGES FOR PUBLISHERS TODAY 
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FACTS & FORECASTS 
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FACTS & FORECASTS | MOBILE CONNECTED DEVICES 

Source: Cisco Virtual Networking Index: Global Mobile Data Traffic Forecast Update, 2014-2019 
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FACTS & FORECASTS | GLOBAL MOBILE DATA TRAFFIC 

Source: Cisco Virtual Networking Index: Global Mobile Data Traffic Forecast Update, 2014-2019 
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FACTS & FORECASTS | GLOBAL MOBILE DATA TRAFFIC DRIVERS 

Source: Cisco Virtual Networking Index: Global Mobile Data Traffic Forecast Update, 2014-2019 
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FACTS & FORECASTS | CENTRAL AND EASTERN EUROPE  

CEE will move from 5th to 3rd place in 4 years. 

Source: Cisco Visual Networking Index: Global Mobile Data Traffic Forecast Update, 2014-2019 
Source: Cisco Visual Networking Index: Global Mobile Data Traffic Forecast Update, 2014-2019 

Source: Cisco Visual Networking Index: Global Mobile Data Traffic Forecast Update, 2014-2019 

Source: Cisco Virtual Networking Index: Global Mobile Data Traffic Forecast Update, 2014-2019 
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FACTS & FORECASTS | DIGITAL AD SPENDING 

Digital is the most prominent category within the advertising industry worldwide. 

The UK will be the first country where over half of all ad spend goed to digital. 

Source: WPP 
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FACTS & FORECASTS | PROGRAMMATIC AD SPENDING (% OF DIGITAL) 
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FACTS & FORECASTS | AD SPENDING PC : MOBILE 

Source: eMarketer 
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FACTS & FORECASTS | AD SPENDING MOBILE WEB VS IN-APP 

Source: eMarketer 
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TRENDS, CASES AND EXAMPLES 
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MANAGE THE EXPECTATIONS ABOUT MONETIZATION 

22 

▶ IAB basic rich media 

▶ IAB standard formats 

1 
Premium Spot Buys 
▶ Based on guaranteed reach / spots / premium content 

▶ Fortune 500 advertisers & brand advertisers 

▶ CPM based pricing, approximately CPM EUR 2 - 15 

▶ Basic & Rich Media advertisements  

2 
RTB Audience Reach Buys 
▶ Based on audience reach and segments 

▶ Fortune 500 & Local (brand) advertisers 

▶ CPM based pricing, approximately eCPM EUR 0,50 - 6 

▶ Basic & Rich Media advertisements  

3 
Networks Performance 
▶ Based on performance 

▶ Local, apps, content & lead generation 

▶ CPC based pricing, approximately eCPM EUR 0,20 – 2 

▶ Basic Media and text advertisements 

4 
Networks Conversion 
▶ Based on conversion 

▶ App installs, m-commerce & lead generation 

▶ CPA/CPI based pricing, approximately eCPM EUR 0,20 – 1 

▶ Basic Media and text advertisements 

▶ Native advertising 

▶ IAB Rising Star 

▶ IAB rich media 

▶ Custom formats 

▶ IAB standard formats 

▶ IAB standard formats 
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Time? Managed, then DIY 

Vendor? Minimum of 2 

Channels? Mobile, Web, App 

Ad Positions? Above, under the fold 

Formats? Standard 

eCPM? Start low, build traffic 

Contract: Flexible, Trial 3 months  

RTB trials across European markets 

GO PROGRAMMATIC! 
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JOIN FORCES WITH OTHER PUBLISHERS TO GROW YOUR PROGRAMMATIC BUSINESS 

Publisher owned Independent ownership 

2015 

2014 

2013 

2012 

1996 
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300 customers, nearly 50% repeat orders. 

Basic functionality, easy to understand, including ad templates. 

Target group: Local advertisers, Smal Medium Enterprises (SME’s),  

mainly existing TMG customers. 

TMG CASE | UNLOCK THE POTENTIAL OF SMALLER ADVERTISERS 

Premium Ad 
Network 

Top Ad Positions GEO Targeting Simple Workflow 

DSP  
Demand Side Platform  

DIY 
Self Service Portal 

€ 
Results to date 
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DEFINE YOUR TARGET GROUP: THE MOBILE ELITE 

Make online payments 
(67% vs 49%)  

Manage shares portfolio 
(44% vs 21%) 

Research travel  

(81% vs. 47 %) 

Compare prices  

(71% vs. 39 %) 

Social  

(59% vs. 39%) 

 Stream music  

(35% vs. 18%) 
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Minimum: + 55% 

Maximum: + 97% 

FEMALE : + 101% 

MALE: + 78% 

GPS: + 94% 

ZIP CODE: + 112% 

GPS + ZIP CODE: 212% 

+ 82% 

CREATE VALUE: START COLLECTING YOUR DATA 

Device 
ID 

Location 
data 

Gender 

Age 

Source: Smaato  
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ADOPT LOCATION BASED ADVERTISING 

Source: blog.biakelsey.com / 2015 annual US  local media forecast 

LOCATION 
TARGETED 

MOBILE 
AD SPEND 

National 
Advertisers 

SME 
adoption 

Technology 

Mobile 
advertiser 
innovation 

US forecast: location targeted mobile ad spend to grow 

400% in 2015-2018 
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Swipe through 

three images 
Click to find the 

nearest store 

Share your 

location and find 

the nearest store 

Customize store 

information 

LOCATION BASED ADVERTISING : ARMANI CASE (DK)  
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3D Cube with 4 

images 
Auto and/or 

manual swipe 

Share your 

location and find 

the nearest store 

Customized store 

information 

LOCATION BASED ADVERTISING : KOTI CASE (FI)  
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AFTONBLADET CASE: EXPERIMENT WITH PHYSICAL RETARGETING  

Publisher 

Agency 

Advertiser 

Tech firm 

https://www.youtube.com/watch?v=p_gbXbWySt8 
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67878 

Děkuji! 
E. bram.smits@MADS.com 

M. +31 6 1595 7272 

S. bram.smits12 
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