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\ 70% is video
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1.8b+TV’s
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¥ Pl 30b+ Devices***
il “Internet of Things”
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Industry

WarS Entertainment Communication

Front Lines Computing
* Subscriber Ownership .

* Industry Relevance
* Revenue Protection
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Evolving Consumption of Entertainment
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Broadcast ﬁ Over the Top

“Over the Top”

Internet

Cloud
Services | |

Broadcast
Services
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Channel Hopping = Search & Discover




Networking @ Entertainment

ISP vs. OTT ISP Cost due
Subscribers o OTT

Subscribers

Infrastructure
ISP Cost
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ISP ¥ OTT
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Internet Usage - USA vs. Europe Rsandvine
Without OTT

Europe Uses... T
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Net Neutrality @ Internet Governance

Internet
Traffic
““" Forecast

Intermet Govemance:

Data Discrimination, Traffic .::||'s.<':|<;'
Shaping, Bandwidth Caps, : 60
Blocking & Filtening, B Other Data
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B P2P File Sharing
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20 @1V & Live Internet
B Short-form Vid
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Mobility ﬁ Apps
») BB

Interaction l
3 apps: voice, text, contacts 1+ million apps: all needs
Distribution Operator Internet

Mobile Operator High . Low _
Differentiation (speed & performance) (price & consumption)

Handset Reliability & l User Experience,
Differentiation Quiality of Service Efficiency & Flexibility

Purchasing Phone-centric App-centric
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Social Influence
on COnsumption How Subscribers Consume

Internet Content

Watch Suggested Videos

|

Read Ratings & Reviews

Read Online Forums

KUl

Read Blogs
Listen to Suggested Music — B USA
. m Europe
View Photosharing Sites ‘
Listen or Watch Podcasts -
0% 20% 40%
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Entertainment Communication

OTT Binds
All Three
Industries

Computing
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OTT Evolution -
Content Discovery

A Recommendation
Engine is not just about
Content Suggestions

Social
Media

It’s about a Meaningful
& Personal Engagement

Buying
Behavior
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OTT Evolution —
More Than Video

OTT will bring
the future of

Entertainment
to tomorrow’s
Digrtal Society
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Market - Broadcast & OTT

informa

telecoms & media

TV & Video market estimated at OTT - 37b USS by 2017

$395b globally, by 2017

r Transaction
| Subscription
_— m Advertising
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Global OTT Forecast '11-'17
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Online will Surpass Broadcast tdg

36 1
Weekly Viewing Times for
By the end of Video
this decade, ]2
more people g
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Market - Broadcast & OTT informa

telecoms & media

Broadcast market estimated at OTT will be 37b USS by 2017
$430b globally, by 2017 * Average annual growth of 29%

Broadcast Global OTT Video
$428b Revenue Forecast '11-'17 —
92%
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Emerging Markets
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